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For statistical organizations ...

It is no longer enough just to collect and produce
statistics.

¢ To stay relevant and responsive, they need to

v understand the needs of the diverse user community
v improve dissemination and communication

v' raise awareness of the value of statistics

v actively encourage informed use of statistics

¢ => Statisticians going from introvert to extravert



UNECE: Dissemination and Communication

** Work sessions on statistical data dissemination and
communication since 1990s

** Conference of European Statisiticians
(governing body consisting of chief statisticians) =>
seminar on strategic communication in 2018



Value of official statistics

*** Indispensable evidence base
** Access to information — basis for democracy

+*»* Data on different aspects of population, economy and
environment

** Impartial - free from political or commercial influence
*** Recognized standards, solid evidence base
** Global network of experts

** Benefits vastly outweigh production costs




Conference of European Statisticians 2018

** Communication -- strategic challenge, part of modernising
the office

** Think about communication at the design stage of new
initiatives and products

+*»* Focus on topics of people’s everyday lives, speak their
language and use images, clear messages and storytelling

** Important target group -- youth and children

+* Address non-users, to counter the trend of appealing to
emotions and personal beliefs rather than facts in the
public debate.

** Measure the success of statistical communication

* Consider communication in recruitment



UNECE Strategic Communication Framework

+* Strategic communications approach -- essential to
maintain relevance

¢ Universal recognition across varying levels of
maturity

** Protect, enhance and promote the organization’s
reputation and brand

¢ Specific recommendations




Communications Function Maturity Model

+** Initial
v reluctance to engage with media
** Reactive
v inexperienced; willing to engage ad hoc
¢ Structured & Proactive
v Experience; protocol in place
** Managed & Focused
v' Communications team works closely with senior management
+** Continuous Improvement

v Communications as a competitive advantage

v Acknowledged as critical success factor




Different kinds of users

*» Expert
** The skilled
** The interested

** Everyone, including the disinterested
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UNECE Making Data Meaningful series

v Writing stories about numbers
v" Presenting statistics

v Communicating with the media
v' Statistical literacy

Download the guides at:
http://www.unece.org/stats/documents/writing/



http://www.unece.org/stats/documents/writing/

Communicating gender statistics
How does UNECE act?

** Methodological guidance (books)
** Region-wide meetings

v/ communication in general

v subject-matter areas

+* Capacity development workshops with producers and
users

¢ Facts and Figures articles (using the Database)



Using gender statistics:
a toolkit for training data users

“* User-friendly explanations of | \
concepts, definitions, indicators §‘ﬂ
g

and data sources ) o

** Practical exercises
** Presentation slides

** Basic tools for statistical offices
to customize and re-use for
their own training sessions

¢ Available in English and Russian



Don’t just put out numbers and graphs.
Tell a story!

s Why?
v' Mandate to inform
v Demonstrate the relevance of data

¢ Favourite communication tips to statisticians:

v Think like a journalist and front-load your content

v' But remember -- you’re the expert; no one knows more than
you

v' Answer the questions that others cannot
v Set the record straight and bust myths
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Fertility Rate, 1990-2014
Suphukp Aunup oy Chnmuthp
Years Urban Rural Total

1990 2.3 3.2 1.6
1991 1.3 3.2 1.6
1992 2.2 1.9 1.4
1993 1.9 2.6 7.1
1994 1.6 2.4 1.9
1995 1.6 2.2 1.8
1996 1.7 2.1 1.8
1997 1.6 1.3 1.7
1998 14 1.7 1.5
1999 1.3 1.6 1.4
2000 1.2 1.5 1.3
2001 1.2 1.3 1.2
2002 1.2 1.3 1.2
2003 13 1.5 1.3
2004 13 1.5 1.4
2005 1.3 1.4 1.4
2006 13 1.4 1.3
2007 1.4 1.4 1.4
2008 14 1.4 1.4
2009 1.5 1.5 1.5
2010 1.5 1.6 1.6
2011 1.5 1.5 1.5
2012 16 1.5 1.6
2013 1.6 1.5 1.6
2014 1.7 1.7 1.7
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Resident population of RA by sex, age-specific groups and marital status, 2011

Luspry
Person
Thanwbwlwh Jhdwlp
Marital status
N 5™ uw
Age Chnunlkhp Eppkp Tdmu- Typh. Tinubw- | Chnudkhp Eppkp Ulmiu- Upph. Uilniubw-
Total sunfmu- ugus’ Yhwm- nubjuad? Total soimu- | bwgwms® Y- (b’
thwgud Married' ynpmyu | Divorced? hugus Married! | Ynpmyu | Divorced?
Mewver Widowed Never Widowed
married married
Cugufup
Total 1145 600 374 061 721572 36371 13 596 1307 118 321 471 753918 182 213 49564
15-19 117 938 116 738 1117 27 56 115 137 107 486 7 420 57 174
20-24 143 837 124 475 19 153 47 216 148 337 87 053 5% 383 257 1642
25-29 132109 €5 052 66 303 k13 658 139 820 42 121 93 166 [2:0 3851
30-34 108114 25 B89 80 887 178 1200 114 891 22 202 B3 646 1495 5548
35-39 89073 13839 73312 250 1672 98 348 12 565 76 635 2812 &336
40 - 44 823502 8670 71478 468 1888 94 462 8724 74590 4946 6202
45-49 95 064 6680 88 202 999 2183 112 996 & 406 B8 490 9215 6883
50-54 109 294 5104 100 204 1925 2061 125 238 9771 93 351 15 028 7078
55-5% &0 989 2956 74362 2342 1329 96 769 7993 63 674 18135 4977
60 - 63 24209 2596 75 008 5305 1300 108 763 7 570 61 189 35 838 4168
70 b wma]Eh 99 411 2082 71580 24734 1035 152 355 7 530 48 382 93 780 2703
LEpunnd b pupwpagholod Gugnippel winkph gprabgul dop iy P gmebgywd b wourbd bl wgpnn wdmuhbbiph pyoperbofbinp:
Plpyyby bwh wdmeoluwgud” dfragl Sybybgn fpnludoh Showlupgny:
Includes those individuals living in legal marriage (with registration), those living in civil e (Withour Jand married couples living separacly.

Ll §FYLG-med gpusligyued & ygpabgyfund wlmebugmdywdbiph poupwbolbipp:
Includes the number of divorced people regisrered in Marriage Registrarion Buresus and de facro divorced people (withour regisrration).

Lgpymppe * 28 200 p. dwpguhanduph wpgmophipg
Source: 2011 Fopulation Census of RA

20 ZUSUUSULE YULLLESE B SUULIILMERY - WOMEN AND MEN IN ARMENLA

UNECE

2018

Squdwpnyuwig b Yubwby wdnwbwlut Yupquafpbull pun utinh b inwphpaghl
fudptiph, 2011p.
Marital Status of Men and Women by Sex and Age-Specific Groups, 2011
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Moldova — GenderPulse.md

Sex ratio

BY AGE GROUPS (MALES PER 100 FEMALES)

r—( “Q
8

0-14 years old

>+ 2018

2017

S8,

. 93 AN

15-34 years old

males

per 100 females
201
2018 &
201
D, ( 2009
Ss. 3y -
A mﬁ*‘
ANA fﬂl Vi)
65 years old and over 35-64 years old

Source: www.genderpulse.md in the database of the National Bureau of Statistics of the Republic of Moldova.




Moldova — GenderPulse.md

Daily average duration of paid work and domestic work

BY SEX AND AGE GROUP (HOURS/DAY)

15-24 years old 25-64 years old 65 years old and over ]

Paid work

In 2012, women working for an income spend daily 7 hours for this activity and men spend - 7 hours and 30 minutes.

Domestic work

In 2012, for domestic work, women spend daily 4 hours and 6 minutes, and men - 3 hours and 6 minutes.

Source: www.genderpulse.md in the database of the National Bureau of Statistics of the Republic of Moldova.
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Slovenia: lifeline approach o
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Slovenia: linking the publication chapters

Chapter on adults ends with infographic using elements of next
chapter.
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Simply not the same, page 48



http://www.stat.si/StatWeb/File/DocSysFile/8908/Simply-not-the-same.pdf

Key Points

+» Skill set of statisticians to be broadened, new habits to be
introduced.

** Among statisticians, bring together the communication
experts and subject-matter experts

** Educate users

** Consider communication in the design process of new
statistical products. There is great value to be
communicated

¢ Keep in mind: different maturity levels of NSOs. Different
layers of users

*** Gender -- a good case for better communication

** International organizations to be good examples




